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H.E. Saif Humaid Al Falasi, Group CEO of ENOC sat with the WLPGA team to answer
questions regarding e-LPG Week.

1. What are your thoughts on the COVID-19 crisis and its effect on the LPG industry?

The COVID-19 crisis has been unprecedented, impacting the entire world and every aspect of life
and work. The global pandemic has also underpinned the need for businesses to be agile and
innovative to remain resilient and competitive.
There has been a drop in demand for LPG in the UAE, which is primarily due to the impact of the
COVID-19 outbreak on various sectors including tertiary services; that includes the hospitality and
retail sectors.
The undeniable truth is that we need to be more responsible and stand united. In a world
without COVID-19, our tried and tested ideas, approaches and outlooks will be redundant, calling
for organisations to place agility and excellence at the heart of their operations.
2. How has ENOC responded to the current situation?

The safety of our staff, customers and the integrity of our assets and operations are our top
priority in the wake of the COVID-19 pandemic.
To maintain our operations and continue to deliver on our mandate to provide Dubai with its
energy needs, we’ve put in place a robust plan earlier in February of this year to prevent the
spread of the COVID-19 virus.

HEAR FROM OUR HOST CONT'D
ENOC Group and its subsidiaries; including Emirates Gas put in place rigorous precautionary
measures to safeguard employees, distribution lines, administrative assets, operations and, last
but not least, our customers.
These efforts reflect the emphasis we place on the safety of our employees as well as our
customers, partners, stakeholders and the community at large.
3. Why did you decide to host e-LPG Week and what are your key objectives?

Part of ENOC’s operations includes Emirates Gas - the Group’s LPG business arm and one of
founding members of WLPGA. Established in 1974, Emirates Gas has been a leading force and
pioneer in LPG market in UAE, owning and operating the most extensive distribution network
with a majority market share; supplying bulk LPG in the UAE around the clock.
Research and statistics indicate that the UAE is amongst the highest per capita consumption
centres worldwide for LPG; which presents a pressing need to invest in the latest technologies
and novel innovations to advance the industry and set new standards of excellence in the LPG
sector.
Therefore, it is our responsibility as industry experts to advance the dialogue that will help meet
this demand in a sustainable manner. one of the key forums that we target to drive this dialogue
is WLPGA.
The current challenges that have been brought upon us by the COVID-19 outbreak in fact can be
seen as an opportunity to rethink our approach to events, exhibitions and conferences. It is
delightful to see how the WLPGA has re-introduced an innovative outlet for industry experts to
come together; using the latest technologies to discuss how we can collectively advance the
industry and set new standards for operational excellence in the LPG sector.
4. What are you looking forward to during e-LPG Week?

The efforts put forward by the WLPGA are widely recognised, in fact; it has become the
authoritative voice become an important authoritative voice for the LPG industry.
I am confident that these efforts to introduce platforms that gather industry experts to discuss
trends, voice concerns and shed light on future projections in LPG will continue to open doors for
us to showcase new technologies and formulate policies, and offer us an opportunity to network
and share best practices. We sincerely look forward to meeting all the industry stakeholders at eLPG Week.
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Henry, thank you for talking to us about the current situation in the industry and your
partnership in e-LPG Week.

1. What are your thoughts on the COVID-19 crisis and its effect on the LPG industry?

The crisis has really tested the resilience of the LPG supply chain as LPG distributors have sought
to protect staff and customers. Entire offices and depots have been closed at times, but the
industry has continued to supply customers, even in the remotest regions. It has been amazing
how we have taken orders, scheduled, and routed trucks, and collected payment with our staff
working from home. At the same time, operational staff have shown great fortitude in
continuing to fill cylinders, and drive vehicles whilst observing restrictive rules and wearing PPE.
Wearing a face mask for a full shift in a filling plant is not comfortable, but staff have persevered
and ensured customers get deliveries.
2. How has your company responded to the current situation?

As with all LPG businesses, we have put the safety of staff and customers first and adopted all the
necessary precautions.
3. Why did you decide to host e-LPG Week and what are your key objectives?

The world is changing fast as we tackle the COVID-19 crisis, with a global desire to “build back
better” which includes an acceleration in the drive to de-carbonise our environment. Further,
digital technology has advanced years in the space of six months due to consumers desire to
interact digitally and businesses being forced to operate remotely. As investors in the LPG sector
it is imperative that we understand these trends and learn from experts and other LPG
businesses around the world – e-LPG week provides the only means of engaging in the debate
around these critical questions. By being a Featured Partner, we at DCC LPG can become fully
involved in the discussion and reach out to all stakeholders across the industry. Further, we
believe 100% in backing the WLPGA as a trade association given its mission to promote LPG
globally, and are very happy to provide our additional support through sponsorship.

A FEATURED PERSPECTIVE
CONT'D
4. According to you why should delegates attend this year’s event?

If you are involved in the LPG industry you, have no choice but to attend the event. The industry is
evolving rapidly in the face of energy transition and technology which present significant
opportunities but also major threats. If you do not attend, you are putting your head in the sand.
5. What are you looking forward to during e-LPG Week?

The debates, the expert sessions, the technology updates, the new products and services in the
exhibition, and meeting with people from around the industry from which I can learn how to
adapt and share learnings. e-LPG Week is this year’s only global gathering for the industry and
cannot afford to be missed.
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IN THE FACE OF ENERGY
TRANSITION AND TECHNOLOGY
WHICH PRESENT SIGNIFICANT
OPPORTUNITIES BUT ALSO MAJOR
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Neil, thank you for talking to us about the current situation in the industry and your
partnership in e-LPG Week.

1. What are your thoughts on the COVID-19 crisis and its effect on the LPG industry?

As with many businesses we have suffered down turns in our customer demand, especially in the
B2B segments. However, it has raised the point that LPG is a critical hygiene factor for many of
our customers as people still need to heat the home and cook. Therefore, for many off grid
customers the continued supply of LPG is vital in this regard.
2. How has your company responded to the current situation?

We were one of the first employers in Europe, as UGI International, to suggest home working
where appropriate as part of our newly created business continuity plan across all our operations
in 17 countries. We were delighted to see the level of cooperation and goodwill shown by all our
staff across the region in addressing this very unusual and potentially scary scenario. The wellbeing of our employees and customers is paramount to UGI hence the action to move early on
the various disease mitigation opportunities, ensuring social distancing, mask wearing and home
working, all driven as safety priorities.
3. Why did you decide to be a featured partner during e-LPG Week and what are your key
objectives?

Obviously, bringing together the industry during this pandemic is important not only as an act of
solidarity with fellow members but also to learn and share from best practices. In addition, the
industry faces true forces of change as the transformation to a lower carbon world becomes
increasingly more prominent. We, as a proud member of the WLPGA, need to take a significant
part in suggesting solutions.

A FEATURED PERSPECTIVE
CONT'D
4. According to you why should delegates attend this year’s event?

Attending this year’s event will be essential to clearly understand the threats and opportunities
facing our industry. e-LPG Week is the only global gathering for our industry this year and will
provide a platform not only to learn but also for networking and doing business.
5. What are you looking forward to during e-LPG Week?

To learn from other members and the association executives the priorities we need to jointly
take-on to ensure we minimise threats and optimise the opportunities. I look forward to meeting
with my fellow partners and colleagues!
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